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The background story 

• 2005: Introduced to social marketing, meet Dr Jeff 

French in Tampa, Florida 

• 2006: Worked at the Directorate of Health 

• 2008: Conduct the first Social Marketing 

conference in Oslo 

• 2009: Conduct the second Social Marketing 

conference in Bergen 

• 2010: First year running ”real-life projects” at 

Bergen University College 

• 2011: First year running ”real-life projects” in Oslo, 

Univeristy of Life Sciences 

 



Developing a social marketing 

campaign to promote health 

 How can we use physical activity as a mean to 

promote change in lifestyle? 

 

 How can physiotherapy students get involved 

in community based health promotion initiative, 

adding social marketing to real-life projects? 

 

 

 

 



The process for the University College 

• Recruiting projects from the municipality, 

the county and the private sector 

 

• Emphasising strategic social marketing 

  

• Inviting all stakeholders to a briefing 

 

• Developing a communication strategy to 

ensure information is available, 

disseminated and understood 



Introduction course 

Introduction  to 

HPPW 

P 1: Self training 

P 3: Campaign development period 

P 1: Re-testing  

sessions 

P 1: Seminar 
Presentation results 

(stastics)  

P 2: Work 

and health 

P2: Seminar 

Project Work & Milstones HPPW (13 weeks) 

P 1: Self-training, 8 weeks  (2-3 x/week)  

Mid-March       May              Mid-June 
 

P3: Exam seminar 
Presentation campaign 
 



Course Content 
• Key concept of social marketing 

• Focus group interview 

• Health communication - messaging 

• Understanding social media 

• Ethical issues 

 



Developing the campaign 

• The freedom of being a student 

• Think outside the box – few structural limits 

• Work as a team of approx 6 students  

• Do a field visit, conduct focus group interview, 
make interviews, examine ethical issues, 
developing questionnaires 

• Scope, analyse and collect data  

• Pre-test campaign 

 

 



Projects Target group, setting Products 
Movement in a Box 
  

5-7th graders in a school 
environment 

Boxes with games/activities, Instruction 
manual, Posters 

Together in a Team 
Makes School-day a 
Dream 

The teacher reaching out to 6th  
graders in public school 

Video, Posters, Flyers , Inspirational booklet  

Active class - Children 
in movement 
  

Health care service in school  
2nd graders 
  

Lecture material, Info material parents & 
teachers, Poster series for children: What 
happens in my body when physically active?  

Active employees in 
Hordaland County 

Hordaland County Leaflet, Promotion video, Poster  
  

Stairway to Everest Hordaland County Poster-series. Motivational film, competition 

Senior Citizen Day Hordaland County t-shirts, Poster, Flyers (6 diff. languages) 

Get Up and Move – 
Your Balance will 
Improve 

Elderly persons attending a day-care 
centre   

Activity program, Home training program, Flyer 
on Fall prevention 

I am BACK – A body 
awareness campaign 

Female drug addicts in a 
rehabilitation setting   

CD; Body Awareness program, Poster, 
Motivational cards, Flyer  

Engen Olympics 
  

Persons with alcohol-related 
dementia living in a nursing home 

Exercise programs, Instruction manual, mini-
posters 

With Licence to Spin 
  

Inmates in Bergen Prison Videos of cycling  tracks around Bergen, 
Inspirational booklet, Instruction manual 



  Stairway to Everest 







Social marketing projects at UMB, 
using master students 

• Improving activity amongst minority groups 

• Involving the population in community Public 
Health initiatives using focus groups 

• Marketing hiking routes to minoritiy groups 
using formative research  

• Understanding barriers for implementing 
international standards for improving equity in 
health services in A & E ward 

 



Status 2012 and moving forward 

• 36 projects completed at HiB, Bergen 
 

• 9 projects completed at UMB, Oslo 
 

• From Spring 2013 the course will be offered at: 
Atlantis Medical University College in Oslo, Norway 

Atlantis Medical University College in Málaga, Spain   

 



Bergen University College, HiB 

The course is directed towards 
health promotion and preventive 
work. Health promotion is described 
as the process of enabling people to 
increase control over and improve 
their health.  
 
Students learn how to develop a 
campaign using social marketing and 
community based Health Promotion 
and physical activities as the means 
of improving health of specific target 
groups 
Contact: Kjersti.Thulin.Wilhelmsen@hib.no 



University of Life Sciences, UMB 

Project work including planning, 
implementation and evaluation 
of health promoting using social 
marketing as an approach.  
 
The course is a part of the 
module “Occupational Science - 
Health promoting activity”. The 
module is a part of Master in 
Public Health Science  
 
Contact: 
ruth.raanaas@umb.no 



Social marketing and real-life 
projects/campaigns are a part of the 
course ”Health communication, 
biomedical statistics and scientific 
methods” (30 ECTS points). 
 
From spring 2013 the course will be 
offered at: 
Atlantis Medical University College in 
Oslo, Norway  
Atlantis Medical University College in 
Málaga, Spain.  
 
Contact: Kjetil@amh.no 

Atlantis Medical University College 
 



Ruth Marie Donovan, Mphil 
 
Advisor at Akershus University Hospital 
Social marketing and health promotion 
specialist 
Co/author of ”Community based Health 
Promotion” (Gyldendal, 2012) 
 
Contact: ruthdonovan@mac.com 
 
 

mailto:ruthdonovan@mac.com

